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Today’s Outline

What is Social Media?

Understanding the keys in social media

Why is Social Media essential for Creatives?

Social Media and its relevance to Creative Professionals

Course Introduction

Overview of the course syllabus, objectives, and assessment

MetaClassroom Orientation
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If you make customers unhappy

in the physical world, they might

each tell 6 friends. If you make
customers unhappy on the
Internet, they can each tell

6,000 friends.

Jeff Bezos
CEO at Amazon.com



What is Social Media?_ .\ /

According to the Oxford Dictionary...

Social Media is “websites and applications that
enable users to create and share content or to
participate in social networking.” /

According to literatures ...

l

Social Media is “a computer-based technology
that facilitates sharing of ideas, thoughts and
information through the building of virtual
networks and communities. ”

More About...

* It usually includes personal information,
documents, videos, and photos.

» The most popular sites are Facebook, YouTube,
Twitter, WhatsApp, Instagram, Tiktok...




Advantages

Connectivity and
Education
Helping Others and

Promotion

Information and Updates
Building Campaigns and

Communities
« Awareness and Altruistic

Causes

More about Social Media:

Disadvantages

* Cyberbullying
* Hacking
+ Addiction

« Fraud and Addiction
+ Cheating and
Relationship Issues

« Fake News




Social Media Infographics
Users Worldwide 2024

2.5 billion monthly active 619 million monthly active
users (MAU) users (MAU)
YouTube X / Twitter

Facebook Instagram TikTok

3.05 billion monthly active 2 bmlﬁgeTso?l\t/IhAlXJe)‘the 1.56 billion monthly active
users (MAU) users (MAU)



Facebook Page Benchmarks and Impressions 2024 (Q2)

Bl Education 817K 5.4M 858K 1.5M 1.9M 543K 283K 2.2M
. Government

. Entertainment
. Retail I I I
. Healthcare - .
S O 06

*Source from Hootsuite

. Real Estate




What is Social Media? The HISTORY of Social Media (1)
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SixDegrees Blogger Friendster MySpace Facebook
Often considered Created by Pyra One of the first popular First social media site Initially launched
the first social Labs, it enabled sites, it allowed users to reach a million for college students,
media platform blog creation to connect with new monthly active users Facebook quickly
(short-lived) people via mutual (around 2004) expanded to the

connections general public



What is Social Media? The HISTORY of Social Media (2)

(o]

™
|
e

YouTube

2005
A video-sharing
platform, leading
to therise of
influencers

’
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X (Twitter)

2006
It revolutionized
by short, real-
time updates
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Instagram
2010

It announces filters
and a visually-driven

interface

-
R8s

e

————

o,

Pinterest

20170
A visual discovery
platform allows
curation and
sharing

w
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Snapchat

2011
It introduces the
idea of stories &
self-destructing
messages



What is Social Media? The HISTORY of Social Media (3)
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Twitch Discord TikTok (Douyin) VRChat
2011 2015 2016 2017
A live streaming platform Originally designed for It gained popularity for its An immersive virtual
primarily focused on gamers, Discord support short-form video format, reality platform allows
video game content and from gaming to study to sets of music, leading exploration in virtual
interact through chat groups, collaboration in to viral trends/challenges worlds and avatars

realtime



Social Media and its Future
Emerging Trends Now

. Rise of platforms like TikTok
Short-form Video with bite-sized content

Integration of AR filters & VR
experiences

AR and VR

Seamless integration of

SOCIaI Commerce ecommerce with interactions

Blockchain technology's role

Decentralization prioritizes user privacy

Shift from mass audiences to
smaller, targeted communities

‘ Niche Communities

+ Data privacy and security

‘ More Cha"enges « Misinformation and fake news
 User trust and engagement



Today’s Outline

Why is Social Media essential for Creatives?

Social Media and its relevance to Creative Professionals
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Social Media Covers in Today’s Class

X (Twitter)
Fast-paced realtime updates,
thought leadership, and niche

conversations

YouTube

Long-form video content,
tutorials, and storytelling

VRChat

An immersive platform for
social interaction in virtual
reality

//'\\

Facebook

Building communities and sharing

diverse content across
demographics

Instagram
Goto hub for visual

storytelling, creativity, and

personal branding

TikTok

Short-form video creativity, trends,

and viral engagement



Facebook

* Since its inception in February 2004, Facebook has grown exponentially
* Itis now part of the company Meta Platforms

* Over 1.56 billion people use Facebook daily!
* 76% dominaated by women and 30% of those women are checking in multiple times

per day!
* According to Statista, more than 2.8 billion people use Facebook every month.
* The average Facebook user spends almost an hour a day on the platform.

* 98.5% of user accounts access the platform via mobile phone



Facebook

Brands and individuals
build a community that
can connect with global
audience and showcase
professional identity,
accessing analytics and
boosting visibility.
Facebook is indexed by
search engines and is

navigated SEO.

Facebook page: Starbucks, ay ell-

knory, brand, pere coffee meets

community, one cup at a time

& SEL

>

facebook <

Starbucks ©
@Starbucks - Food & beverage company

Home About Videos Photos More v

About See all

o To inspire and nurture the human spirit — one person, one
cup and one neighborhood at a time.

o Come on in. This space is not so different from your
neighborhood Starbucks. It's a place where people from all
over come together for conversation an... See more

1l 36,234,416 people like this including 8 of your friends

5B

© Send message

Hi! Please let us know how we can help.

i Like Q
@ Create post
'ﬁ Photo/video ° Check in ;' Tag people

Starbucks updated their cover photo.
20h-@

Infinitely nice, hot or iced. @ Pistachio Cream Cold Brew and Pistachio Latte.




YouTube

* Since its launch in 2005, YouTube has grown into a large online community.

* Iltisthe second most visited social media platform after Facebook

* YouTube had more than 2.1 billion users, resulting in over one billion hours of video
being viewed per day and over 500 hours of video being uploaded each minute

* About 37% of all mobile traffic in the world goes to and from YouTube.

* According to YouTube, their mission statement is to “give everyone a voice and
show them the world.”

* YouTube earns around $15 billion a year.



YouTube and Influencers / Celebrities

As a cultural phenomenon, <
WALKERWORLD 2.0 -] W

YouTube has transformed the RULNOW Ve
way we consume media, Alan Walker o BLACKPINK o
allowing users to upload, share, W - -

and engage with video content
globally. It has become a
significant platform for

entertainment, education, and

BANGTANTV o

@8TS

community building.

@  Justin Bieber e

2o

Celebrities/ Singers/ Popular
cultural groups, and more love

to use YouTube as a medium

Billie Eilish o

@8illioEilish - 51

Taylor Swift

@Taylorswift

to share and spread their

latest updates/music videos [ §

as personal/group brandings. A Global celebrities create o wprofile and channels ith owd- ide subscribers.




YouTube and Influencers =

®  Asthe mission states “give everyone a voice and show them the yS
world,” individual who builds a grassroots online presence through
video content and interact with their viewers/subscribers are

called YouTubers /Influencers. e :

®  YouTube began publishing a list of its most-subscribed channels

in April 2006.
®  Since May 2006, when Smosh occupied the top position with just

2,986 subscribers, we now have MrBeast as the most subscribed

channel. > A

MrBeast and Stokes T \ins are on the top 10

C The list of most subscribed channels:

list of most subscribed channel. A funny fact is
https://en.wikipedia.org/wiki/List_of most- these YouTubers usually crossover amongst.

subscribed_YouTube_channels



https://en.wikipedia.org/wiki/List_of_most-subscribed_YouTube_channels
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https://en.wikipedia.org/wiki/List_of_most-subscribed_YouTube_channels
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YouTube and Arts Community

Content creators and arts lovers introduce their

DISNEY ARTIST FOLLOWS A BOB ROSS TUTORIAL (PHOTOSHOP)
Laura Price &

channels as a medium to promote and share their A : ) e
Professional artists also share their

artworks, introduce new and creative drawing experience on YouTube. Here Laura is a
Disney artist fio share her tutorial.

methods, monetize via selling arts or tutorials, as well

as to teach and film online tutorials, so as to build a A 700 Days Dra yjng Challenge on Flipbook

is a timelapse-like method. Filmed 3 years

larger community with the same interests, connected

ago, this video reaches 22 million vie g,
by the recommendation system on YouTube.

YouTube is not just a platform for promotion—it's a
creative playground where content creators can
express their vision, educate, and connect with a

worldwide audience.

< : :
. A YouTubers in arts field build their A\ Amateur artists share the timelapse and
It transforms brands and creators into storytellers, T SR PSS painting process, attracting large fanbase.

redefining how art are consumed online. interests. SamDoesArts is one of the
examples jith over 1.63 million vie g,



YouTube and New Idea

Autonomous Sensory Meridian Response, aka ASMR,
refers to a tingling sensation that some individuals
experience in response to specific auditory, visual, or

tactile stimuli.

Itis commonly triggered by various sounds or actions,

such as whispering, tapping, crinkling, brushing, or

personal attention scenarios. A Coromo Sara is a Japanese ASMR video creator  ith over
2.75 million subscribers. She has a lot of creative ideas,
Key characteristics of ASMR include triggers, relaxation such as ASMR triggers on face (makeup).

and calmness, scientific research on its benefits for

relaxation and stress reduction, and as cultural T ———

phenomenon with livestreams, podcasts, and more. >




X (Previously known as Twitter)

X has globally as of 2021!

There are more than on X.
59.2% of users on X are between the age of 25 to 49 years old.
28.8% of users are female and on X.
An average user spends 3.39 minutes/day on X.

say they get from X.
Social media such as X provide the opportunity to bypass media

gatekeepers and communicate directly with key publics.

X is quite popular among with 67% of B2B marketers using X.



More about X

e The was first introduced on Twitter in 2007 by user Chris Messina, who

suggested using it to group related tweets. Hashtags have since become

and are widely used for campaigns and movements.

* InJuly 2023, announced the rebranding of as part of his
vision to create an "everything app." The change reflects Musk's ambition to expand
the platform's capabilities beyond social media to include various services like

payments and more.



More about X

* Twitter has played
, including the in 2010-2011,

movement in 2017, and the

movement. It has become a powerful tool for activism and

public discourse.

* Asignificant portion of Twitter's activity comes from
. While some bots provide

valuable information (like weather updates), others can




Twitter and President Trump

¥ « Donald). Trump &

Home

H

Explore

8 Notifications

B Messages

[1 Bookmark: You might like

ookmarks

Donald J. Trump @ o ek

B Lists e Donald i 2 @elonmusk m
45th Preside: United States of AmericafE -

A Profile c o 8 % Jo‘eRoganﬂ m

© More ok ToRowed by migons youiss e Bil Gates & =
- Tweets Tweets & replies Media Likes

Donald J. Trump @
To all of those who have asked, | w

be going to the Inauguration on

January 20th Trends for you
O amsk Womssk Oenk M & Trendingin Hong Kong SAR C
Shanghai
@ Donald J. Trump & 49 Tweet:
The 75,000,000 g , AMERICA
IRST, JAKE AMERICA GRE GIANT VOICE long PO e
not be disr Beijing

Valentine's Day

° reza hadi mogavi
- ogav Q Donald J. Trump @ @realDonaldTrump - Jan 8, 2021

As we all knoy@onald J Trumpis a elkknon fams of T itteriw



Instagram

e Arecent survey-on Instagram’s user count shows that the figure is expected to hit
1.47 billion worldwide in 2025.
* Instagram is the 9th most-Googled search term.

* Instagram’s audience is 52.2% male.
* The likelihood that an Instagram user also has an account on another social

platform is 99.9%.

* 83% of Instagram users, for example, are Facebook users, while 56% are also on X

and 52% also use TikTok.

https://www.statista.com/forecasts/1138856/instagram-users-in-the-world
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Instagram

* Instagram is the most-downloaded app in the world. TikTok comes in at second
place, followed by Facebook and WhatsApp

* Instagram is Gen Z's favorite social platform. Global internet users aged 16 to 24
prefer Instagram to all other social platforms

e _Users spend an average of 11.7 hours/month on Instagram



Instagram and Creativity

° ° °
*  e— ¢ === *  e—
53% - wil vodafone AU 3:566 pm

mich.elle.imagery ' - si mplywhytedes gn artsypatee




Instagram and Artists

Login [ESECYU

takashipom & Follow Message

8,910 posts 2.5M followers 5,256 following
Takashi Murakami

@murakami.flower2022
murakamiflowers kaikaikiki.com @

8 POSTS

Takashi Murakami's
Most Famous Artworks
on Instagram




Instagram and Art Community

Instagram

for artists, with countless accounts dedicated to . > @ -
various art forms, styles, and techniques. 2 f " %
* Creatives can explore different genres, discover B fogen L )
new artists, and stay updated on trends in the art P

world.

* Forexample, @artnet and @thejealouscurator

curate and share a diverse range of artistic
content, providing followers with fresh ideas and

perspectives.
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* |tis one of the most prominent and popular Chinese social media products all over

the world to date

* TikTok has over 1.53 billion users as of 2023. 1 billion out of those are monthly

active users, and reach 1.8 billion as of 2024.

e TikTok is used by 30.25% of the world's internet users.

e Over 3 billion people have downloaded TikTok as of 2023.



TikTok and Creative Videos

Related videos

* Short, captivating videos that keep viewers hooked.

* The undisputed King of mind-blowing TikTok strikes
again. Zach King currently holds the title for most
viewed TikTok video of all time, with a whopping 2.3

billion views with the Harry Potter's magic.

Zach King is most knonfor his "'magic vines," high are six-second videos digitally edited to look as if he is doing magic.

These creative videos have attracted vie gjs and follo egs all around the  oryjgl.



TikTok and Creative Videos

# Time to Now #

Time to Now R pasie ‘ ey
s I3 ik 6 N - 03:00

@ Ellie

TikTok Now is more fun
with friends. Post
together every day at a
random time.

Post to view

Follow back

Tap for photo, hold for video




TikTok and Creative Videos:
Making Jewelry out of Bacteria on Tik Tok

Chloe Fitzpatrick ;

mrhlnafit? dacinn

A\ A Dundee design graduate has gone viral on TikTok for making je el from her o n bacteria.
The bio-designer takes samples from her body and then allo s ¢liem to develop into colors. These colors are then used to dye materials such as cotton clothing or resin for je elry aga

sustainable alternative. The graduate has shared the journey ith her §3,000 follo ers on TjkTok. Some videos have garnered over 10 million vie s. W

39



VRChat (VREE)

o) & OOOCg) (o) @)
It is a free-toplay, social platform. &agsood
It allows players to choose to represent themselves and to
wander through various and interact with other users.

VRChat is the closest expression to the “Meta-universe” etymology, providing modes

of communication other than verbal interaction: gestures, facial expressions and
movement feedback, which rely on whole-body tracking technology, it allows

interaction across the screen, much like face-toface communication.

There are over and hundreds of thousands VRChat worlds



VRChat

'L34CHA

b

A VRChat Teaser. https:// ym.youtube.com/ajgh?v=PWLP4REglg VRChat A SYNC.Is a VRChat short film (2022).
offers an endless collection of social VR experiences by giving the po er of This is a teaser trailer by Legend50210, sho img VRGhat can also support the
cregtion to its community. Whether you're looking forne VR experignces or virtual environments \jth storytelling element, sho cgse locreatiyity is embedded  and o
have an idea of youro n, VRChat is thesplace to be. individugl creators can make good use of the platform as a medium to

produce good vorks.
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Now, it’s time to meet our Al lecturers for today’s lecture!

Q i @0

BEATRICE LIAM MAYA DAVID
ROSSI O’REILLY CHEN JOHNSON

Age: 29 « Age: 32
Gender: Female Gender: Male

Age: 45 « Age: 40
Gender: Female Gender: Male

« Background: Cultural « Background: Game « Background: Social Media « Background: Multimedia
Sociologist Designer & Developer Strategist & Digital Artist & Content Creator
« Nationality: Italian « Nationality: Irish Marketer « Nationality: American

Expertise: Researches Expertise: Expert in Nationality: Chinese Expertise: Focuses on
social media's impact gamification and user Expertise: Specialist in multimedia integration in
across different cultures engagement social media trends and social media

strategies



Future of Social Media and Creatives

AR/VR/MR Integration

Social media platforms are
increasingly incorporating
immersive features, allowing
users to interact with virtual

elements in real-world settings.

Short-Form Content
Dominance

Short videos (like TikTok,
YouTube Shorts, Reels) are
expected to continue their
rise, with platforms prioritizing
bite-sized content for quick
consumption.
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Al-Powered Personalization

Y1

Algorithms will become even more

sophisticated, providing highly

personalized content feeds based
on user behavior and preferences.

Decentralization

Decentralized social networks could

shift control from big tech

companies, giving users greater

ownership of their data.

u Increased Focus on Mental

Platforms may implement features

aimed at promoting mental well-being.



So... Why is Social Media essential for Creatives?

Interact directly with their audience,
receiving feedback and building a
loyal followers / communities

Cost-effective marketing tool allows
creatives to promote their work,
services without traditional advertising

Creatives can stay updated on industry
trends and popular culture, helping
them to remain relevant and inspired

]

A

Visibility and Exposure
Direct Engagement
Networking Opportunity
Marketing & Promotion
Monetization Options
Trend Awareness

Portfolio Development

22 Showcase to global audience

Facilitate connections with creatives,
industry professionals, influencers

Monetization features, such as sponsored
@‘ posts, merchandise sales, or subscription
models, providing income opportunities

Allow creatives to curate and maintain an
9 online portfolio for potential clients




All You Need to Know About Our Course!

https://christiep-academic.qgithub.io/Social-Media-Course/
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